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Septembof 23, 1992 


Ms, KarSf) Eleen 
Philip Morris Corporation 
t?0 Park Avenue 
New York, NY 10017 


Dear Karorr; 

The following details specHications, liming and cosrs for conducting focus groups among adult 
m&ie smokers lo quaiitatlvely explore consumer resportse to the Marltwro Adventure Team at 
the Texas Stale Fair. 

We will conduct a tomi ot three (3) (ocus groups on Thursday, October 15 in Dallas, Texas. 

• Z groups wHl cor^slst of Marlboro Red, Marlboro Light and Marlboro Medium, 
smokers, 

• 1 group will consist of competitive full margin, non-mentho! brands, 

AcidiiiOfiuijy, ail must be between the ages ot 2 i 3<i. Aii must smoke king sise cigarettes most 
often. Per group, at least half must say that they got an appilcation for the Advemurs Teem 
Promotion and that litey Intend to participate in it. 

raoh group Will bo scheduled lo last 1 1/2 hours. Groups wiil be conducted at 5:00 p,m., 

6:30 p.m. and 8:00 p.m. 

A summary report of findings wlii be avaiiabie no later than October 29, 1992. 

Costs are estimated not to exceed 4,700, moiusive of alj researcfr-ralated expenses and fees, 
travel, and facility food expenses for rgspondsrtts and viewing clients. 

i trust this .meets with you.r approvai. 


Sincerely, 
Botte Levins 


Kcnaissmiee OHico (.'enter ’ 15 tinbic Street, Englcwv.K.id, Neu’ .fersev07631 * (301) 5o.O*60Sd 

F'AX (.201) 569-8154 


Source: https://www.industrydocuments.ucsf.edu/docs/gkmj0004 


2045725103 



